
JUNE 2017

A NEWSLETTER PUBLISHED BY SKYLIMIT MARKETING, LEBANON, PA

Marketing
Monthly

Morsels

Call Jack Cantwell at Skylimit Marketing 
717-269-0288 
for a free consultation.
You can also email
jack@skylimitmarketing.com
or visit www.skylimitmarketing.com

We Plan. I Write. You Win.

Books make 
great gifts!

Order your signed copy now. 

Hardcover: 
$21.20 with tax 

Softcover: 
$15.90 with tax 
Free shipping for 
out-of-town orders. 

Contact: 
jack@skylimitmarketing.com 

or 717-269-0288.

Mailing address: 
13 Southgate Dr., 
Lebanon Pa 17042.

Who Do You Think You Are?
You’re in business. Why?

tools crop up almost daily. Keep up

with progress or perish.

What values guide you? You are not

just part of the business community.

You are part of society as a whole. Find

a way to give back. One of my favorite

business models is TOM’s Shoes. For

every pair of canvas shoes they sell,

they give away another pair of shoes to

a child in a third world country who

doesn’t own a pair of shoes. People

buy this quality product because they

are motivated to be part of a meaning-

ful movement. 

Let’s conclude our June morsel by

revisiting the beginning of the mes-

sage. So why are you in business in

the first place?

Go ahead. Put it in writing.

The answer to that question may be

the most important of all. It starts a

process that defines your mission and

articulates your core values.

It assumes you have something to

offer that represents a value to your

customer. Now comes the hard part.

Find the right words, which are actually

answers to key questions:

Who are your key customers?

Match them up with your core compe-

tencies.

What kind of reputation do you want

to convey? Be known for something,

ideally something that no one else

does better.

Who are your key competitors and

how do you differ from them? Commu-

nicate the differences clearly.

How do you use technology? New


